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Telling your nonprofit's story effectively is 
crucial for building connections with your 

audience, inspiring support, and driving your 
mission forward. Here are some tips to help 

your nonprofit tell its own story!

What to Expect
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Telling OUR Story…
Sharing the Narrative of 
Your Non Profit
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Define Your Narrative 
• Clearly Articulate your mission, values, and goals

• Develop a concise and compelling elevator pitch that 
encapsulates your organization’s purpose
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Know Your Audience 
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• Understand your target audience to tailor your message 
appropriately

• Consider the demographics, interests, and concerns of your 
audience



Leverage Visual Content
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• Use high-quality images, infographics, 
amd videos to convey your message 

• Visual content is more shareable and 
memorable than text alone 

According to HubSpot

https://blog.hubspot.com/marketing/visual-content-marketing-strategy


Use Personal Stories
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• Share personal stories of individuals who have benefited from 
your organization’s work 

• Humanize your cause by showcasing the impact on real 
people



Use of Personal Stories
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https://docs.google.com/file/d/1Nv7EOi1pEeAmBDX2a7xtQ7I68xZ-jOKs/preview


Establish a Consistent Brand
● Helps with visual identity
● Logo, Tagline, Boilerplate
● Press Release Template
● Hashtags
● Branding of Community Spotlights and Features
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About the Connecticut Humane Society: The Connecticut Humane Society is the leading resource in the state 
for companion animal welfare, enriching the lives of families and communities through adoption services, 
medical care, education, and prevention of cruelty. The Connecticut Humane Society is not affiliated with any 
national animal welfare groups, does not receive ongoing government funding, and does not euthanize for time, 
space, breed or age. To learn more about the Connecticut Humane Society, please visit CThumane.org.

https://cthumane.org


Engage on Social Media 
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• Choose social media platforms that align with your audience

• Regularly Update your profiles with relevant and engaging 
content 



Engage on Social Media 
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Key
Messaging 

• What is your key message?

• What is the background and 

history of that message?

• What is the best way to get the 

message out?

• Who is your audience?

• Make sure your message is 

understood internally. 

• Be familiar with your 

communications material.
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Tell a Compelling Story

● Follow a narrative structure with a clear beginning, middle, 

and end 

● Use storytelling elements such as conflict, resolution, and 

relatable characters
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Highlight Achievements and Impact
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• Showcase the tangible 
results of your 
organization’s efforts

• Use data and statistics to 
demonstrate the positive 
outcomes of your work 



Transparency and Authenticity
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• Be open about your challenges and the steps you are taking to 
address them

• Build trust by being authentic and transparent about your 
operations 



Use Multiple Platforms
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• Beyond social media, consider 
alternatives such as blogging, 
podcasting, and other content 
platforms

• Diversify your storytelling 
approach to reach a broader 
audience 



Encourage User Participation
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• Foster a sense of community by encouraging user-generated 
content

• Share testimonials, stories, and experiences from your 
supporters



Engage with Your Community 
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• Actively participate in local events and initiatives

• Foster partnerships with other nonprofit organizations , 
businesses, and community leaders



Educate and Advocate
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• Provide educational content related to your cause

• Advocate for policy changes or societal awareness in line with 
your mission



Optimize for Mobile
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• Ensure that your content is accessible and user friendly on 
mobile devices

• Many people access social media and online content through 
mobile platforms



Thank You!

Contact Information:

Ann Baldwin

President and CEO of Baldwin Media Strategic Communications

Email: ann@baldwinmedia.net

Office: (860) 408 1580            Cell: (860) 985 5621 

www.baldwinmedia.net 
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